
What is Sustainable Tourism?

12



Sustainable	Tourism:	definition
“Sustainable	Tourism	meets	the	needs	of	

present	tourists	and	host	regions	
while	protecting	and	enhancing	
opportunity	for	the	future.	

It	is	envisages	as	leading	to	management	of	all	
resources in	such	a	way	that	economic,	social,	
and	aesthetic	needs	can	be	fulfilled	while	
maintaining	cultural	integrity,	essential	

ecological	processes,	biological	diversity	and	
life	support	systems.”
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3P’s

People:	stands	for	the	socio-cultural	interests	of	the	
local	population.	To	conserve	the	culture	and	the	
engagement	of	local	people	with	tourism	development	
in	their	destination.

Profit:	is	about	the	economic	interests.	To	do	business	
in	a	responsible	manner	which	also	contributes	to	the	
prosperity	of	local	people	permanently.	

Planet:	concerns	the	natural	environment To	protect	
the	environment	by	taking	various	measures.	



Most common mistake

Ecotourism ≠ Sustainable Tourism

Ecotourism = ©Nature-based tourism
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Un-sustainable tourism

• Desert resort hotels with jacuzzis
• Italian marble as flooring in Asian hotels
• Behaviour of lions in African safari park 

changed due to numerous human visitors
• Musical water fountains and ice-skating rinks 

in desert locales
• Human corpses and waste in route to Mt 

Everest
• Exotic sea-food in locations 1000 km from 

the sea
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The down-side of tourism
• Does it create only menial jobs ?
• Does it attract wrong kind of 

investment ? 
• Is the FDI long-term or “hot 

money” ?
• Dilution of value systems and 

norms
• Legitimate/illegitimate 

activities – gambling, drugs, 
prostitution ?

• Burden of infrastructure 
development – on locals ?

• Disruption of lifestyles – traffic, 
congestion, crime
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Sustainable Tourism & Poverty

• Main foreign exchange earner for 49 
countries !

• Growing faster in Asia-Pacific than rest of 
world

• Labour-intensive – creates jobs, creates 
capacity

• Capital-intensive:  source of FDI
• Entrepreneurship by example
• Thus economic growth and development

BUT…
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Principles	of	Sustainable	Tourism



SCP’s	holistic	approach
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Resource	
efficiency

Achieving	greater	
wellbeing	whilst	
reducing	resource	
use	and	emissions.	
Focus	on	systems	
performance,	

technologies	and	
lifestyles



12 Principles of Sustainability
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1. Economic viability:  now and in long term
2. Local prosperity: benefit to host community
3. Employment quality: job quantity and quality
4. Social equity: widespread socio-economic good
5. Visitor fulfilment: satisfied and safe visitors
6. Local involvement: in management &planning



12 Principles of sustainability

7. Community wellbeing: quality of life, no 
exploitation, retain access to resources

8. Cultural richness: respect, enhance culture 
traditions.

9. Physical integrity: no damage to landscape
10. Biological diversity: preserve local flora & fauna
11. Resource efficiency: minimise use of scarce 

resources
12. Environmental purity: minimise waste & 

pollution
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“Greening the Tourism Value Chain in Bohol”, 
SMEDSEP Program GIZ Sept. 2011



Greening	tourism	value	chains

Greening in	this	context	stands	for:
Ø reducing	greenhouse	gas	emissions	(GHG),	
Ø Reducing	water	usage,	
Ø Improving	solid	waste	management,	
Ø Implementing	sustainable	management	of	other	(natural)	

resources	used	in	the	production	or	provision	of	services,	
Ø Improving	recycling,	
Ø And	decreasing	air	pollution,	including	transboundary air	

pollution	and	ozone	depleting	substances.

to	reduce	the	ecological	footprint	of	the	value	chains	and	
make	them	more	competitive.	







Who	are	the	customers	of
sustainable	tourism

• Tourists,	end	consumers
• Tour	operators
• Wholesale	agencies
• Online	travel	agencies	
• Retail	travel	agencies
• Large	purchasers

•Trend:	All	customer	sectors	look	for	
sustainability	in	tourism.
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Business	Case:	Why	work	towards	sustainability?
Taking	responsibility	towards	sustainability	will	provide	clear	
business	benefits:	
• Profit	Increase:	A	sustainable	corporate	image	supports	an	
increase	in	turnover.

• Reduced	Costs:	Reduction	in	operational	costs,	increased	
productivity,	a	more	efficient	usage	of	available	means	and	
the	avoidance	of	fines.

• Access	to	financial	capital:	Attraction	of	financial	capital	for	
sustainable	companies

• Corporate	and	brand	image:	“Sustainability”	is	more	and	
more	considered	as	the	next	step		in	“quality”.

• Risk	management	and	“license	to	operate”:	Tour	operators	
reduce	their	liability	by	consenting	to	legislation.



Addressing Impacts on the ecosystem
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Conservation	of	destinations:
Sustainable	measures	and	policies	improve	the	
local	situation.	Obviously	this	doesn’t	only	affect	
the	tourist,	also	the	local	people	will	benefit	from	i



Role	of	tour	operators	
Tour	operators	can	integrate	sustainability	in	the	
corporate	policy	through	the	following	activities:
• Internal	management:	energy	saving,	waste	
management,	paper	management	and	good	labor	
conditions.	

• Product	development:	A	tour	operator	develops	a	
(package)	tour	by	selecting	destinations	and	combining	
transport,	accommodation	and	various	attractions.	It’s	a	
challenge	to	select	the	most	sustainable	elements	in	the	
supply-chain	and	improve	the	competitiveness	of	the	
product	supply.	
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Role	of	tour	operators	
Tour	operators	can	integrate	sustainability	in	the	
corporate	policy	through	the	following	activities:
• Supply-chain	management:	Tour	operators	can	provide	
information	and	training,	marketing	and	other	
incentives	to	suppliers	and	can	include	sustainability	
requirements	in	the	contractual	conditions.	

• Collaboration	with	destinations:		Tour	operators	can	
have	an	impact	on	the	sustainability	of	a	destination,	
They	can	influence	local	authorities	and	business	
associations	and	can	advocate	sustainable	local	pilot	
initiatives	and	local	NGOs	promoting	a	sustainable	
development.	
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